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Before you develop your social media campaign, identifying your goals will 
help establish the steps to create and run the said campaign. 
Some of the possible social media campaign goals include:

Boosting brand awareness (The theatre company)

Increasing views (People should be able to buy online tickets?)

Inspire customer engagement

Build or strengthen your brand’s community

Get customer feedback



•
the object.

t engage and captivate audiences.
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What channels are other theatre companies using?

How are they communicating on these channels?

What is the frequency of their posts, the aesthetic of their visual 
communication

What types of content are they sharing?

How successful are they? (number of views or likes of their posts...) 

Pay attention to what they're doing right and the mistakes they're making.

You can take advantage of both to get an effective communication.
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Who are you targeting? What is the audience of your performance?

Gender

Age

Income

Location

Online behavior

Preferences and interests

Favorite social media channels

Other Interests, etc.
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Channels and content you want to post 
The ideal social media marketing campaign focuses on just a few social 
media channels, as this is more likely to yield better campaign results.
The buyer persona analysis you conducted shows you where your most 
valuable customers like to spend their time Online, which tells you what social 
media channels to focus on.
Facebook / Instagram / X ?

Each social media channel has a type of messaging, tone of voice, and 
content that works best on it.
So, your brand presence on each platform should be tailored to the habits 
and expectations of each channel's users.
For instance, the kind of posts that work well on Instagram may not work on 
Twitter and vice versa.
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This is where you define the days of the week and times of the day when you 
will post content to your social media accounts.

Think about the creative copy and messaging you’ll use to engage with your 
audience.
Consider having different types of posts and try to mix a little bit of everything: 
video posts, image posts, links, textual content, etc. 
However, the trick here is to find a recipe that works best for you and your 
audience, even if it means utilizing only one type of post.

Set up a basic outline of what each day of the week should look like on your 
social media channels and remember to be consistent with your posts 
across all the channels.
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SIMPLE CONTENT CALENDAR TEMPLATE 
PLATFORM MON TUES WED THUR FRI SAT SUN 
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Arguably the most important part of social media campaign management 
and development is coming up with the content, the texts, images, and other 
creative media you will post on your channels for your existing and 
prospective customers.

Having defined your objectives, target audience, and preferred channels, 
you should have a better understanding of the type of content you need to 
publish.

Ever since Instagram launched Stories, other social networks have followed 
suit. Stories are posts that expire and disappear after 24 hours, tapping into 
the followers' Fear Of Missing Out (FOMO) and evoking a feeling of urgency — 
two essential elements of every successful marketing.
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This kind of content pops up first in your followers’ feeds and is interactive 
and unmissable.
It helps your business stay fresh and relevant with each new story daily. 
It can also help keep your followers updated by simply pointing them to the 
main posts on your page that they might have missed.

Short-Form Videos
Video content is one of the most effective content types on social media. 
With the advent of Instagram Reels and TikTok,
social media videos have been at an all-time high — especially the engaging 
short-form, bite-sized videos that teases, entertain, or inspire.
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Responding quickly to your followers is a critical element of community 
building, ensuring you don’t miss any engagement and conversation 
opportunities.

Social customer care is also important to increase audience awareness
and gain respect and trust as a brand.
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The final step in conducting a successful social media campaign is going 
over your analytics to evaluate the overall performance: see what worked 
and what didn't.

This will give you a detailed insight into not only the general metrics such as 
the number of clicks, impressions, and comments but also into what type of 
posts perform the best, what time of day is the best for your posts, and so 
on.

You can use these pieces of information to adjust your social media 
campaign strategy accordingly.
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Paid Advertising to Reach a Wider Audience

While influencers can have a strong impact on attracting a new 
audiences, setting aside a budget for paid social media advertising can 
also be beneficial.

Platforms such as Facebook, Instagram and LinkedIn allow for targeting 
specific demographics or interests, which can be extremely effective in 
driving viewers to your livestream.
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